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SUMMARY
Multi-functional marketing, media and research professional; specializing in strategic planning, new product introductions, unique and confidential projects.  Experience includes all media, consumer and high-tech marketing, international, research, creative direction, account management, and fiscal responsibility.  Provides professional 

media and other services to high-profile West Coast marketers and small, creative-focused advertising agencies.

EXPERIENCE
1991-Present    Marketing, Media & Research Consultant    Mountain View & La Quinta, California

Manages special projects, media advertising, and research services for leading Silicon Valley marketers and 
several local design studios and small agencies.  Creates, presents, executes strategic and tactical planning; 
manages media placement and accountability; supervises production, budgets, and research.  Directs all 
aspects of new product introductions - nationally and worldwide.  Personalized, expert, professional services
specialist in leading-edge technology products and services marketing.  

1986-1991   Media & Research Director   HL&S Partners    Mountain View, California

Managed all media, traffic, and research operations for medium-sized advertising agency.  Clients included 
retail, healthcare, recreation, and high-tech marketers.  All media, strategic planning, new business.

1981-1985   Media Director   Larson, Bateman & McAllister   Santa Barbara, California

Directed full-service, 3-person department.  National print and broadcast accounts:  packaged goods, 
automotive, financial, technology, agricultural, retail, and fast food.

1979-1980   Director of Strategic Planning   Doyle Dane Bernbach    Mexico City, Mexico

Supervised 30-person department.  Strategic market and media planning for largest automotive and packaged 
goods accounts in Mexico and South America.  New business team member, staff training, media monopoly 
negotiator, token gringo, research director.

1974-1979   Media Director    Baker-Lovick, BBD&O   Vancouver, British Columbia

Directed media and traffic operations for major Canadian agency with accounts in U.S., Canada, Europe and 
Japan.  All media, all account types, member of agency management and new business committees.

1971-1973   Advertising Manager   Alberto-Culver Company    Melrose Park, Illinois

Managed all advertising planning, creation, and placement for very large toiletries and household goods 
manufacturer.  Supervised seven national agencies' creative, marketing, and media services.

1969-1971   Account Executive    Kenyon & Eckhardt    Chicago, Illinois

Began advertising career as media estimator on national automotive and packaged goods, print and broadcast 
accounts.  Promoted to buyer, then supervisor.  Migrated to account management.

EDUCATION

University of Colorado   Boulder, Colorado


  Bachelor of Science, School of Journalism, 1969

